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Table 1. Sustainability Disclosure Topics & Metrics
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Studies show that buyers don’t
always fully understand or trust
labels. Better understanding of labels
ION I.ABELS can lead to better buying choices.

See www.thesustainableagency.com/blog/sustainability-
certifications-and-ecolabels-guide for more info.
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;O medir para transformar?
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Mission & Financial Diversity, Equity, Environmental Customer
Engagement Securitv & Inclusion Management Stewardship
Ethics & Health, Wellness, | | Air & Climate P
,111,““},:111 ney & Safety Economic Impact ! ‘ Basic Services
ansparenc -
Career P .- . : :

Civic Engagement Water Education

Mission Lock Development ke -

& Glving
Engagement &

L ot - L )
Satisfaction Supply Chain Land & Life Zéltl? Mtdla, :
— Management LU
Economic
Worker Owned - Renewable Ener 1
Supply Chain &Y Empowerment
Poverty Alleviation
Workforce _ _ Land & Wildlife Health & Wellness
a Development Microenterprise/ Conservation o SHHEss
Microfranchise
— : : Support for Purpose
: Toxin Reduction . : :
EXPLORE B LAB'S NEW STANDARDS Local Economlc D]:]-“ICI] E‘I]terljl‘lses
A new framework for lasting business impact. DeVElopment
& Resource Impact
Producer Conservation Improvement
Cooperative , . |
Explore B Lab’s Environmental Serving those in
. : Education Need
New Standards Designed to Give .
+ We’re ready to raise the bar—together. Envlron‘[‘nental Ind Llstl'y Sp{?tlflt
- Innovation Practices : Addenda

bring about systemic change is clear.
at's why B Lab has strengthened its

standards for business impact,
equipping companies to drive
meaningful, sustainable change.

Mediciones en permanente transformacion
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